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PLANTING SEEDS OF CHANGE FOR A 
WHOLE COMMUNITY 

When Ontario, California, resident Maria Alonso founded 
the Huerta del Valle (Garden of the Valley) community 
garden in 2010, she had no idea that her idea would 
bloom into a whole ecosystem of healthy eating and 
positive environmental feedback.  

After Alonso’s son Pablo was diagnosed with ADHD, she 
immediately looked into alternatives to medication and 
settled on a fully organic diet, as advised by Pablo’s 
doctors. Although it was a seemingly simple solution, 
finding organic food in the arid climate of her home city 
proved difficult, so Maria took matters into her own 
hands. In the eight years since its inception, Maria’s 
community garden has not only given her son access to 
fresh produce but also revitalized an abandoned and 
vandalized space. Instead of trash and graffiti, the scent of 
guavas permeates the air while picnickers, children, and 
volunteers gather together to enjoy and maintain the 
surprising oasis.  

The garden is comprised of 60 individual plots for Ontario 
inhabitants and a farm where food is grown to sell. 
Making use of a remarkable urban compost operation, 
employees and volunteers grow fruit and vegetables such 
as tomatoes, apples, eggplant, celery, and kale, which are 
then sold in Community Supported Agriculture boxes. The 
project also accepts food stamps as payment. Recently, 
Alonso’s composting system has been awarded a $1.1 
million development grant through California’s 
Transformative Climate Communities program, proving 
that a single seed, however small, can grow into an 
extraordinary tree with roots connecting its community 
and fruit that nourishes all. 

Preparing your home for sale can make the difference 
between getting the price you want – or ending up dis-
appointed. 

Discover some easy things you can do by requesting my 
free guide, “50 Tips to Prepare Your Home for a Speedy, 
Top-Price Sale.” 

Just call me at (571) 207-0890  or email me at 
adrienne@adriennegreen.com and I’ll send it right out 
to you. 

WANT TO SELL YOUR HOME FAST?  

GET MY FREE GUIDE. 
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According to Remodeling magazine, a 
kitchen remodel will generate a substantial 
return on dollars spent for this kind of 
home improvement, with an 83% average 
return. This, coupled with the eventual 
increase in the marketability of your home, 
should be a great motivator to step up to 
the next level in design and function for the 
area where your family always seems to 
gather. 

You will want to prepare for what lies 
ahead for being a “stay-at-home” family 
during your kitchen makeover. Planning 
ahead will help alleviate the stress that 
comes with decision-making and the 
construction process.  

Once immersed in the project, you will 
experience the pros and cons of living on-
site while your kitchen is demoed and given 
new life. You will find that grilling and using 
an inexpensive microwave will be your food 
prep salvation, while your laundry sink 
temporarily doubles as a dishwashing basin 
and a small rental refrigerator comes to the 
rescue for food storage.  

Once you establish a dining area that is 
removed from the action in the kitchen, 

you should have conquered the primary 
“cons” of the dusty disarray. 

The major advantage of staying in your 
home is your direct oversight of the design 
elements as they come together. It will 
enable you to tweak things as they evolve 
from the original concept on paper to 
better protect your invested dollars.  

Our experience with clients who have gone 
through home renovation can guide you to 
a happy outcome for your kitchen remodel.  

WHAT TO EXPECT WHEN YOU STAY AT HOME DURING A 
KITCHEN REMODEL 

APRIL 2020 
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WORTH READING 

 
 
 
 
 
 
 
 
 
 
HOW TO BUILD CLOSER 
RELATIONSHIPS 
Kara Cutruzzula 
TED.com 
Everyone wants meaningful relation-
ships, but they don’t just magically 
happen. They require time, work, 
honesty, and the willingness to listen 
and to care more about the person 
who is speaking than their opinions 
(or your own). This article summarizes 
seven TED talks about relationships 
and includes links to the talks so you 
can learn more.  
More: https://
tinyurl.com/0420worthb 
 
 
 
 
 
 
 
 
 
 
 
 
 
18 TRICKS TO MAKE NEW HABITS 
STICK 
Scott H. Young 
Lifehack.org 
Making new habits is possible, but to 
do so, it takes more than willpower or 
positive thinking. This article outlines 
18 things you can do to make your 
new habit a regular part of your life. 
These are all things you can do your-
self for yourself. Although one of the 
keys to creating a new habit is having 
someone do it with you, the decisions 
you need to make to create a new 
habit are your responsibility alone. 
More: https://
tinyurl.com/0420worthc 
worth0320c 
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LOCAL BUSINESS FEATURE: 
Jill Kurtz  

Owner and Principal Strategist 
Kurtz Digital Strategy 

 

Jill is a digital strategist who helps local businesses maximize their online presence. 
 
When Did You Create This Business? 
After 30 years of working on marketing and communication inside organizations, I 
wanted to share what I know with the many businesses that can’t afford to hire full 
time support. So, I started Kurtz Digital Strategy about 5 years go. Now I help a variety 
of small businesses succeed with online marketing  
 
Describe Your Background:  
I started working in communications for General Motors and then International Paper 
in New York. When I arrived in Virginia, I took a job with Fairfax County Public Schools. 
Serving the staff, parents and kids in the school system gave me some of the most re-
warding moments of my career. As the internet grew, so did my interest in online 
marketing. I love the ability to find people where they are and get them information 
they find valuable. It’s so rewarding! 
 
What is Your Goal or Philosophy with your Business? 
My goal is to help every business to develop meaningful relationships with their target 
audience. Relationship marketing is about developing connections that serve both 
businesses and customers for mutually beneficial results. I love helping my clients to 
discover and reap the rewards of this approach. 
 
Can You Share a Customer Success Story?   
A non-profit that raises and places service dogs with veterans hired me to develop and 
implement a campaign to find more people to raise pups. My researched showed that 
they were targeting the wrong demographic with their efforts to find raisers. We piv-
oted the approach, identified the right marketing channels and, within a few short 
months, they had exceeded their goal for new volunteers! I’m very proud to help 
them serve more veterans. 
 
How Does Being in Northern Virginia Enhance Your Business? 
Here in Loudoun County, I have found a rich culture for small businesses. There are a 
lot of small businesses that need my services. There is also a lot of support for me as a 
small business owner from a variety of groups.  
 
Can You Share a “Hidden Gem” in NOVA: something you enjoy that’s under the  
radar ? 
A few years ago, I would have said Virginia wineries. Now, it seems the word is out! 
My husband and I do enjoy finding the small, family owned places where the tastings 
are often done by the people who own the place. I suggest Zephaniah Farm Vineyard 
and Maggie Malick Wine Caves as great examples.  
 
Learn more at kurtzdigitalstrategy.com and Jill can be reached directly at 
jill@kurtzdigitalstrategy.com or 703-283-5813 . 
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NORTHERN VIRGINIA REAL ESTATE MARKET STATISTICS 

Many of you may remember your parents 
spouting the old adage “Money doesn’t grow on 
trees.” However factual the statement, you can 
grow your savings by sowing seeds today that will 
reap benefits tomorrow. As with any lifelong 
habit, starting early is key to continued success. 
April is Financial Literacy Month, so why not 
impart the wisdom of financial literacy to your 
kids with these simple tips: 

Start with yourself. A study conducted at the 
University of Cambridge found that children form 
their money habits by the age of seven. Be a 
financial role model and show your children that 
planning and saving take careful consideration, 
explaining openly why you made a specific 
purchasing or budgeting decision. 

Use an allowance as a teaching tool. The ages 
between five and seven are also a great time to 
implement an allowance system for household 
chores or small tasks. This teaches them the 
importance of earning and how to intelligently 
spend, save, and invest their money.  

Employ a clear savings jar. Using a transparent 
jar helps kids effectively see their savings grow 
and adds an important visual element. They can 
actually see their money growing!  

Show them that things cost money. Help them 
grab their hard-earned dollars out of the jar, 
accompany them to a toy store, and allow them 
to hand over the money to the cashier after 
picking out a toy. This is an impactful lesson they 
won’t forget.  

Ramp up financial education as your kids get 
older. In each phase of childhood, teach 
relevant lessons as their grasp of the money 
concept increases. Educate middle schoolers 
about opportunity cost and impulse buying, and 
show teens the basics of accounting, tax, and 
debts. 

 

ASK THE AGENT: THIS 
MONTH’S QUESTION 

IS THERE STILL A NEED FOR REAL ESTATE 
AGENTS? 

With advances in technology and information 
about amenities, past sales history, and school 
district information so easily accessible through 
online home search companies, this can be one 
of the top questions around the home buying 
or selling process.  

Technology and online services can provide 
information, but these tools cannot do 
everything. We can get an accurate 
comparative market analysis that takes into 
consideration a home’s customized interiors. 
Online search companies cannot: online home 
evaluation tools just provide estimates, with no 
information about unique interiors. We have 
access to the best marketing venues to sell 
homes. We also have experience that can 
reveal neighborhood issues that may not be 
otherwise disclosed, and they can make 
recommendations about where further 
exploration into seller disclosures is required. 
Plus, we can walk clients through all the 
complicated contracts and legal steps involved 
in buying or selling a home. Agents provide 
guidance and assist in negotiations and timely 
contingency removals. Online services can’t 
help with any of that. 

HOW TO TEACH YOUR KIDS ABOUT MONEY 

Each month I’ll give you a new question. Just email me at 
adrienne@adriennegreen.com or call (571) 207-0890 for the 
answer. 

What “heavenly” event coincides with the first day of spring? 

QUICK 
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SWEET AND SAVORY SALMON 
BOWL 

Serves 4 

 1/2 cup brown sugar 

 4 tablespoons soy sauce 

 4 4 oz. skinless salmon filets 

 4 cups cooked brown rice 

 4 cups steamed broccoli florets 

 2 ripe avocados, peeled, pitted, and 

sliced 

 2 carrots, grated 

 Cilantro leaves, for garnish 

 Sesame seeds to taste 

Combine the sugar and soy sauce in a bowl 
and stir until sugar dissolves. Set aside. Line a 
baking sheet with foil and lightly grease. Place 
salmon on the prepared baking sheet and 
season with salt and pepper.  

Broil 6 inches from heat for about 5 minutes, 
depending on the thickness of fish. Baste each 
fillet with a tablespoon of the sauce and re-
turn to heat for 2 more minutes or until fish is 
just opaque and cooked through.  

To serve, divide the rice between 4 bowls and 
top with the salmon, broccoli, avocado, carrot, 
cilantro, and sesame seeds. Drizzle the re-
maining sauce over each bowl. 

This newsletter and any information contained herein are intended for general informational purposes only and should not be 
construed as legal, financial or medical advice. The publisher takes great efforts to ensure the accuracy of information con-
tained in this newsletter. However, we will not be responsible at any time for any errors or omissions or any damages, howso-
ever caused, that result from its use. Seek competent professional advice and/or legal counsel with respect to any matter 
discussed or published in this newsletter. This newsletter is not intended to solicit properties currently for sale.  
 
 

Sudoku instructions: Complete the 9 × 9 grid so that each row, each column 
and each of the nine 3 × 3 boxes contains the digits 1 through 9. Contact me for 
the solution! 
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Adrienne Green 
Samson Properties 
14526 Lee Road, Suite 100 
Chantilly, VA 20151 
571-207-0890 
adrienne@adriennegreen.com 
www.adriennegreen.com 
Facebook.com/AdrienneGreenRealtor 

Thanks for reading! If you're thinking of buying or selling real estate, please get in touch. 


